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Qualitative Data Summary 

 
 Analysis of the Data & Society Twitter feed was undertaken in order to better understand 
the institute’s Twitter engagement and activities.  This analysis focused on two major questions 
– how much of Data & Society’s twitter interaction is initiated by the Society itself and how much 
is in response to the thoughts and ideas of others? Similarly, how much of the Institute’s twitter 
activity is intended to promote its own work and how much promotes the work of others? 

 Twitter REST API’s GET statuses/user_timeline was used in order to collect any tweets 
made by the Data & Society account between October 1st, 2015 through January 31st, 2016. 
As a maximum of 200 tweets can be requested at any one time, the code was run twice to 
gather the entire dataset of 382 total tweets.  Extraneous pieces of data were then removed, 
such as the time and date of the tweet, so that only the unique identifier and text of each tweet 
were retained.   

 Each tweet was then coded by a.) type of tweet and b.) the content of the tweet. I also 
coded each web link by the link’s content.  While each tweet could only have a single Type code 
and each link could only have one Link Content code, multiple Content codes could apply to a 
single tweet.  For instance, the tweet “RT @digiphile: “We need ethics to be an integral part of 
how everyone thinks about what they study, build, & do”-@zephoria https://t.co/…” contains 
three different types of content - a link to an outside web source, a mention of a Data & Society 
member as identified by their Twitter handle @zephoria (Data & Society’s founder danah boyd), 
and a quotation from the linked web source.  As such, this tweet’s content was coded as a Web 
Link, Promotion of D&S Member, and a Quotation.   

 A hybrid approach of both deductive and inductive analysis was taken when first 
generating the code clusters.  Due to platform limitations, there are a limited number of tweet 
types that can exist, all of which have been previously defined by Twitter.  These are normal 
tweets, mentions, replies, retweets, and quote tweets (Types of Tweets and where they 
appear).  For the purposes of this study, I chose not to focus on mentions as a type of tweet as I 
was more concerned with comparing the total number of tweets initiated by Data & Society 
versus those that were in some way responding to tweets first generated by others, as in 
retweets, replies, and quotes.   Normal tweets were also re-branded as original tweets as this 
wording was more indicative of the difference between the tweet types.   

 In contrast, an inductive approach was taken when coding both the overall tweet content 
and, later, the content of the web links within.  The tweet text first revealed 5 major types of 
content, including links to external web sources, direct mentions of Data & Society members, 
promotion of work by Data & Society members, direct quotes typically from the linked content, 
and replies to other Twitter users that were intended to answer a specific question.  From this 
initial coding schema, mentions of Data & Society members and promotion of their work were 
folded into a single cluster renamed promotion of Data & Society members.  An other type was 
also generated in order to account for the few tweets that did not fit into any of the other 
categories, which were usually humorous in nature. 

 While coding for tweet content, it was soon observed that web links were extremely 
common and it was determined that a closer look at the content of these links should be 
undertaken.  4 major types of linked content emerged: 

a.) Links to finished content such as newspaper articles, blog posts, research summaries, 
conference materials, and videos, among others. 

https://dev.twitter.com/rest/reference/get/statuses/user_timeline
https://t.co/…


b.) Links to current activities such as a call for proposals, a call for papers, or a call for 
research grant applications. 

c.) Links to events such as a conference, lecture, or luncheon. 
d.) Links to job openings or postings. 

These 4 major clusters were then further broken down into links that were official sponsored by 
Data & Society and those that were advertised or generated by outside entities, resulting in 8 
total codes.   

 A more detailed breakdown of the code clusters is pictured in the tables below.  Note 
that each table is ranked by total frequency, from the cluster with the highest frequency to the 
lowest. 
 

Table 1  
 

Tweet Type Clusters’ frequencies, definitions, and examples from the data set 

Tweet Type  
(Frequency) Definition Example 

Retweet (197) A re-posting of 
someone else's Tweet, 
Begins with the letters 
RT* 

RT @kanarinka: Who does data visualization leave 
out? My piece on Spark CBC radio based on my 
earlier blog post for #RDFViz @mushon https:/… 

Original Tweet 
(126) 

Tweet written/initiated 
by the Data & Society 
account. 

Human-Machine Interactions and the Coming Age 
of Autonomy: https://t.co/p15gWbUoN0 on 
@CASTAC_AAA 

Quote (36) Tweet accompanied by 
a quote of a previous 
tweet (must be viewed 
within Twitter interface 
to identify quote tweets). 

 

Reply (23) A Tweet that begins with 
another user's 
@username and is in 
reply to one of their 
Tweets** 

@EthanZ Not off hand, but there is this chestnut 
https://t.co/bfhbMAi1d2 and, oh, this, too 
https://t.co/L9YuXJidG2 

 
*As defined by Twitter, from https://support.twitter.com/articles/77606 
** As defined by Twitter, from https://support.twitter.com/articles/119138 

 

 

 



 

 

Table 2 
 
Tweet Content Clusters’ frequencies, definitions, and examples from the data set 

Tweet Content 
(frequencies) Definition Example 

Web Link (373) Tweet that contains a web link to 
an endpoint outside of Twitter. 

Brick-and-mortar Amazon bookstore, 
between "seamlessness of the screen &; 
unceasing labor of the fulfillment center": 
https://t.co/oZ5pN2vDvB 

Promotion of 
D&S Member 
(90) 

Tweet that contains mention of 
any D&S member (staff, fellow, 
researchers, affiliates, advisors, & 
directors) and/or their work. 

RT @DataKind: Can't wait for 
#MachineEatable this week with the great 
@latonero - talking data, tech and 
refugees https://t.co/RJvFG6XQnn @… 

Quotation (36) Tweet that contains a quote from 
the linked content as identified by 
quotation marks within the body 
of the tweet text.  These are 
separate from the Quote Tweet 
Type. 

"...we might find that not every network 
has a story to tell, or that not every story 
is worth telling" https://t.co/sDoZqTfRRn 
(by @mushon) 

Other (9) Any Tweet that does not contain 
any of the other content types. 

::blush:: Thanks, @TheNiceBot. 

Providing 
Information (7) 

Reply tweet that gives information 
to another tweeter. 

@boleroo That's right. It's really important 
to us that D&S fellows be physically 
present in our space. 

 

 
Table 3 
 
Tweet Content Clusters’ frequencies, definitions, and examples from the data set 

Link Content 
(frequencies) Definition Example 

Link to Outside 
Content (191) 

Tweet contains a web link to non-
D&S generated content.  May be by 
a D&S member, but is not an official 
publication of D&S. 

“There's the potential that ubiquitous 
surveillance might chill intellectual 
exploration [in schools]" - @elanazeide 
https://t.co/G6089vmgkJ 

Link to D&S 
Content (47) 

Tweet contains a web link to official 
D&S content, typically but not 
always hosted on the D&S site 

This Week in Algorithms, Automation, & 
AI - our new weekly newsletter from the 
Intelligence &amp; Autonomy initiative: 
https://t.co/TlV0DzPDA4 

Link to Outside 
Event (46) 

Tweet contains a web link to an 
event with which D&S is not directly 

RT @rcalo: ARE YOU KIDDING ME 
WITH THIS #WEROBOT LINE UP 



involved https://t.co/Q144MaBRqp 

Link to D&S 
Job Opening 
(27) 

Tweet contains a web link to a job 
opening/description at D&S, 
including staff and fellows. Does not 
include grant applicants/CFP’s, 
which are coded as activity 

We're accepting applications for a 
communications assistant! The position 
is full-time and based in NYC. Details: 
https://t.co/WJQywVzX4B 

Link to Outside 
Activity (21) 

Tweet contains a web link to 
updates /current activity not 
affiliated with Data & Society, such 
as a call for applications or papers 
by an external organization 

RT @digitalFlaneuse: CFP for 
Theorizing the Web 2016 closes this 
Sunday. 
https://t.co/MpsxypnXcB 

#TtW16 

Link to D&S 
Activity (20) 

Tweet contains a web link to D&S 
updates /current activity such as a 
call for grant applications or papers 

RT @nathanjurgenson: if you would like 
to speak at Theorizing the Web in April, 
short abstracts are due on sunday: 
https://t.co/VdJxyu8uGe … 

Link to D&S 
Event (16) 

Tweet contains a web link to an 
event with which D&S is directly 
involved 

Yup, but we do host talks on Thursdays 
https://t.co/VKvIEKpsIH 
https://t.co/TfgUbA96Z7 

Link to Outside 
Job Opening 
(5) 

Tweet contains a web link to a job 
opening/ description not at D&S. 

The Detroit Community Technology 
Project is hiring a Data Justice 
Community Researcher 
https://t.co/4gTB3DSIgg 

 Overall, external web links were by far the most common content type, which is 
consistent with Data & Society’s avowed “Link Love” philosophy.  Of the 126 original tweets, all 
contained at least one web link.  Similarly, only 2 of 197 retweets did not contain a link to an 
external source.  Of these links, the majority focused on web content that was generated by 
sources external to Data & Society, with links to official Data & Society content coming in a 
distant second at 47 total.  Interestingly, externally generated web links led official Data & 
Society links in every type (content, activities, and events) except for job openings.   

 Although Data & Society’s own volume of output certainly contributes to this imbalance, 
these findings suggest that Data & Society is more concerned with sharing interesting content 
with its Twitter followers than promoting its own work. That being said, there does appear to be 
some bias towards work that has been generated by Data & Society members as 28.5% of all 
external links also involved the promotion of a D&S member1.  Links were also often 
accompanied by a quotation from the work, the title of the linked piece, or a simple summary 
rather than a specific endorsement or stance on the topic. It can therefore be concluded that 
Data & Society’s twitter is primarily intended as a neutral aggregator of web content that it 
considers of interest to its followers.  
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